


REBECCA’S STORY

An industry leader in accessible luxury handbags, accessories, 
footwear and apparel, Rebecca Minkoff’s playful and subtly edgy 
designs can be spotted around the world on young women and 
celebrities alike.

After developing an affinity for design while in the costume 
department in high school, Rebecca Minkoff moved to New York 
City at only 18 years old to pursue her dream of becoming a fashion 
designer.

In 2001, Rebecca designed a version of the “I Love New York” 
t-shirt as part of a fivepiece capsule collection, which appeared on 
The Tonight Show and became an overnight sensation.

In 2005, Rebecca designed her first handbag, which she soon 
dubbed the “Morning After Bag,” a.k.a. the “M.A.B.” This iconic 
bag ignited Rebecca’s career as a handbag designer and inspired 
her “downtown romantic”-themed designs in the years to come. 
Rebecca’s success was further enhanced by the support of her 
brother and the company’s CEO and co -founder, Uri Minkoff, who 
helped usher in and pioneer the company’s industry-leading social 
media efforts.

After four years of designing statement-making handbags and 
accessories with her trademark leathers, studs and edgy hardware, 
Rebecca returned to her roots of apparel design and introduced her 
first ready-to-wear collection in 2009.

Today, Rebecca Minkoff has developed into a global lifestyle brand 
with a wide range of accessories, footwear, apparel, handbags 
and jewelry as well as men’s leather goods under the label Ben 
Minkoff. The brand is distributed in over 900 stores worldwide, and 
on March 1, 2012, Rebecca opened her first free-standing boutique 
in Tokyo. In 2011, she won industry recognition when she was 
awarded the Breakthrough Designer Award from the Accessories 
Council. Rebecca is an active member of the CFDA and supports 
multiple philanthropies including Jessica Seinfeld’s non-profit, Baby 
Buggy.



SHANE’S STORY

Born to choreographer mother and travel-obsessed salesman father, 
Shane Baum was raised with an appreciation for the arts and a 
serious case of cultural wanderlust. He traveled out west to study 
engineering and then headed south to the beaches of Southern 
California to call home.

In 2001, he struck a licensing deal Paul Frank designing a range 
of eyewear for the brand, and Baumvision was officially born. 
Early on, Baum earned a reputation for being daring with risks 
that bucked conventional styling when it came to design and he’s 
built Baumvision around a unique philosophy that favors creative 
satisfaction over immediate commercial success. 

After acquiring a second licensee (Modern Amusement), Baumvision 
began thinking on a global level; launching Baumvision Europe in 
2005 out of an extra room in a Berlin apartment. The headquarters 
since relocated to Vienna and has grown to over 30 staff and reps 
throughout Europe. Baum also increases his international status 
becoming head designer for Marc Jacobs and Louis Vuitton eyewear.

After 10 years of making frames and designing in the shadows, 
Baum decided to try his hand at creating his own brand.  A zealous 
proponent of the leisure lifestyle, Baum has been dubbed a “culture 
vulture” because of an intense passion for the arts and luxury 
pastimes and “social club” environment making the most out social 
pursuit.  After an evening with Baum where he took friends to the 
opera, followed by a set from Kings of Convenience, a round of 
drinks at a dive bar and a near twilight jaunt at a casino where 
jackets are required - the Leisure Society name was born.

Leisure Society by Shane Baum is an American luxury company 
designed for those who truly enjoy life’s greatest pleasures.  Each 
piece has a timeless aesthetic constructed with the principle of 
heirloom design and quality, to create product that will last forever.

Today, Baumvision is an eyewear design, manufacturing and 
distribution company whose clients include Paul Frank Industries, 
Modern Amusement, Shipley & Halmos, Kilsgaard and newest 
collaboration Rebecca Minkoff. Baumvision has exclusive European 
distribution partnerships with both MOSCOT and Barton Perreira.



BRAND OVERVIEW

DISTRIBUTION:

Rebecca Minkoff is distributed in over twenty countries and 500 
points of sale worldwide including Saks Fifth Avenue, Nordstrom, 
Bloomingdales and Neiman Marcus.

PRODUCT OFFERING:

- Apparel
- Accessories
- Tech
- Small leather goods
- Sunglassses
- Handbags
- Footwear
- Jewelry

SOCIAL MEDIA:

Instagram  223,000
Facebook  289,098
Twitter   145,558
Youtube  717K views
Tumblr   4,900
Google +  257,571
Pinterest  42,939









CELEBRITY

HALLE BERRY

JESSICA ALBA

NIKKI REED

KATHERINE HEIGL

JENNIFER LAWRENCE

BLAKE LIVELY

OLIVIA PALERMO

EMMA STONE

COCO ROCHA

FERGIE

KEIRA KNIGHTLEY

JENNIFER LOPEZ




























